| Negotiating Values in the
| Creative Industries

| Fairs, Festivals and Competitive Events

| Edited by

| BRIAN MOERAN AND

J JESPER STRANDGAARD PEDERSEN




Contents

List of figures ‘ page vii
List of tables T viii
List of contributors ix
Acknowledgements XV
Introduction 1
BRIAN MOERAN AND JESPER STRANDGAARD
PEDERSEN

1 A Salon’s life: field-configuring event, power and
contestation in a creative field 36
HELENE DELACOUR AND BERNARD LECA

2 Art fairs: the market as medium 59
DON THOMPSON

3 Biennalization and its discontents 73
JEANNINE TANG

4 Staging auctions: enabling exchange values to be contested
and established 94
CHARLES W. SMITH

5 The book fair as a tournament of values 119
BRIAN MOERAN

i
6 Inventing universal television: restricted access,
promotional extravagance, and the distribution of value at
global television markets 145
TIMOTHY HAVENS



vi

10

11

12

13

Transforming film product identities: the status effects of
European premier film festivals, 1996-2005

STEPHEN MEZIAS, JESPER STRANDGAARD
PEDERSEN, JI-HYUN KIM, SILVIYA SVEJENOVA
AND CARMELO MAZZA

Event institutionalization and maintenance: the Annecy
animation festival 1960-2010
CHARLES-CLEMENS RULING

Tradition and transformation at the Fan Fair festival
JENNIFER C. LENA

Between art and commerce: London Fashion Week as
trade fair and fashion spectacle
JOANNE ENTWISTLE AND AGNES ROCAMORA

Configuring sustainability 4t fashion week
LISE SKOV AND JANNE MEIER

An inconvenient truce: cultural domination and
contention after the 1855 Médoc wine classification event
GREGOIRE CROIDIEU

The retrospective use of tournament rituals in field
configuration: the case of the 1976 ‘Judgement of Paris’
wine tasting

N. ANAND

Afterword Converting values into other values: fairs and

festivals as resource valuation and trading events
JOSEPH LAMPEL

Author index

Subject index

Contents

169

197

224

249

270

294

321

334

348
353



